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WHAT'S INSIDE THE YEARBOOK

WELCOME TO THE Marketer Profiles Yearbook, updated for
Advertising Age’s Annual 2008. This yearbook is a compan-
ion to the Annual, which Ad Age published Dec. 31, 2007,
in print and at AdAge.com/annual08.

Inside this yearbook, you'll find detailed profiles of the
nation’s 50 largest advertisers. Content includes ad spending
broken down by medium and brand; listings of manage-
ment and marketing executives; a tally of agencies and key
agency executives; and financial results. Want to know more
about agencies that work for these marketers? Download Ad
Age’s 2007 Agency Profiles Yearbook, a 107-page PDF book
available for download from the DataCenter at AdAge.com.

METHODOLOGY

ADVERTISERS PROFILED in the Annual 2008
are the top 50 spenders from the 100
Leading National Advertisers report that
Ad Age published June 25, 2007.

The set of 100 advertisers was selected
from the 300 largest national advertisers
based on 2006 measured U.S. media spend-
ing. That group was pared to 100 after the
Ad Age DataCenter added estimated
unmeasured spending.

Marketer and agency executives and
agency relationships for the companies
profiled in the Annual were updated in
December 2007 based on input from mar-
keters and agencies. Financial results and ad
spending data are as reported in the June 25
issue and its companion 2007 Marketer
Profiles Yearbook.

MEASURED MEDIA

Measured-media advertising is estimated
U.S. spending across 19 media: 18 media
tracked by TNS Media Intelligence’s
Stradegy (tns-mi.com) plus freestanding
inserts tracked by TNS’s Marx Promotion
Intelligence (tnsmi-marx.com). Measured
media include:

TV: network (ABC, CBS, CW, Fox,
MyNetwork, NBC); cable nets (52); spot TV
(600 English, 35 Spanish stations in 100
markets); syndicated TV; Spanish nets
(Telefutura, Telemundo, Univision). Internet
(2,800-plus sites; excludes paid search and
broadband video). Radio: local (500 stations

in 28 top markets); national spot (4,000 sta-
tions in 225-plus markets); network (4).
Magazines: consumer (350-plus); Sunday
magazines (5); local (30); B-to-B (480).
Newspapers: local (250); national (The New
York Times, USA Today, The Wall Street
Journal); Spanish (65). Outdoor (200-plus
markets).

UNMEASURED MEDIA

Unmeasured spending is an Ad Age
DataCenter estimate that includes direct
marketing, sales promotion, co-op spend-
ing, coupons, catalogs, product placement,
special events and unmeasured forms of
digital media (such as paid search).
Essentially, unmeasured is the difference
between measured media (from TNS) and
total ad costs (either reported by the com-
pany or estimated by Ad Age).

Ad Age weights a company’s reported
worldwide ad costs to reflect a U.S.-only
percentage.

MERGERS AND ACQUISITIONS

Brands and companies that the top 50
advertisers acquired or divested are treated
pro forma in this report as if the deals
occurred at the beginning of a company’s
previous fiscal year (2005). Media spending
for those brands or units is folded into or
removed from the top advertiser for two
consecutive years (2005 and 2006).
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NATIONAL ADVERTISERS RANKED 170 50

Ranked by total U.S ad spending in 2006
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RANK TOTAL U.S. AD SPENDING (MEASURED + UNMEASURED)  U.S. MEASURED MEDIA SPENDING
2006 2005 MARKETER HEADQUARTERS 2006 2005 % CHG 2006 2005 % CHG
1 1 Procter & Gamble Co. Cincinnati $4,898.0 $4,587.9 6.8 $3,526.5 $3,395.0 3.9
2 5 AT&T San Antonio, Texas 3,344.7 2,653.6 26.0 2,341.3 1,813.3 29.1
3 2  General Motors Corp. Detroit 3,296.1 4,110.1 -19.8 2,208.4 2,918.2 -24.3
4 3 Time Warner New York 3,088.8 3,518.3 -12.2 1,837.8 2,075.8 -11.5
5 7  Verizon Communications New York 2,821.8 2,481.3 13.7 1,947.0 1,761.7 10.5
6 6  Ford Motor Co. Dearborn, Mich. 2,576.8 2,611.8 -1.3 1,700.7 1,567.1 8.5
7 9  GlaxoSmithKline Brentford, Middlesex, U.K. 2,444.2 2,249.8 8.6 1,295.4 1,192.4 8.6
8 8  Walt Disney Co. Burbank, Calif. 2,320.0 2,291.7 1.2 1,438.4 1,420.8 1.2
9 4 Johnson & Johnson New Brunswick, N.J. 2,290.5 2,669.4 -14.2 1,351.4 1,674.6 -19.3
10 12  Unilever London/Rotterdam 2,098.3 1,943.5 8.0 847.7 762.8 11.1
11 14  Toyota Motor Corp. Toyota City, Japan 1,995.3 1,783.2 11.9 1,202.6 1,074.7 11.9
12 13  Sony Corp. Tokyo 1,994.0 1,801.8 10.7 1,116.6 1,009.0 10.7
13 10  DaimlerChrysler' Auburn Hills, Mich./Stuttgart, Germany 1,952.2 2,181.2 -10.5 1,425.1 1,592.3 -10.5
14 11  General Electric Co. Fairfield, Conn. 1,860.2 1,979.9 -6.0 1,097.5 1,168.2 -6.0
15 16  Sprint Nextel Corp. Reston, Va. 1,775.2 1,715.2 3.5 1,251.5 1,320.7 -5.2
16 17  McDonald's Corp. 0Oak Brook, lIl. 1,748.3 1,656.8 5.5 785.0 762.1 3.0
17 15  Sears Holdings Corp. Hoffman Estates, IIl. 1,652.8 1,715.3 -3.6 793.4 823.3 -3.6
18 19 LOreal Clichy, France 1,456.3 1,464.2 -0.5 752.9 798.0 -5.6
19 22  Kraft Foods Northfield, IIl. 1,423.2 1,428.9 -0.4 996.2 1,071.7 -7.0
20 23  Macy's Cincinnati 1,361.2 1,346.7 1.1 1,089.0 1,117.7 -2.6
21 24  Honda Motor Co. Tokyo 1,350.8 1,314.9 2.7 878.0 854.7 2.7
22 18 Bank of America Corp. Charlotte, N.C. 1,334.4 1,497.0 -10.9 232.2 260.5 -10.9
23 21  Nissan Motor Co. Tokyo 1,328.9 1,441.8 -7.8 943.5 1,023.7 -7.8
24 20  PepsiCo Purchase, N.Y. 1,322.7 1,461.0 -9.5 965.6 1,125.0 -14.2
25 25 Nestle Vevey, Switzerland 1,315.0 1,270.9 3.5 604.9 584.6 3.5
26 28  News Corp.’ New York 1,244.5 1,166.4 6.7 871.1 886.4 -1.7
27 30 J.C. Penney Co. Plano, Texas 1,162.3 1,084.9 7.1 464.9 434.0 7.1
28 34  Target Corp. Minneapolis 1,156.9 1,021.2 13.3 671.0 604.5 11.0
29 26 U.S. Government Washington 1,132.7 1,230.2 -7.9 657.0 713.5 -7.9
30 29 Home Depot Atlanta 1,118.1 1,109.3 0.8 542.3 554.7 -2.2
31 45  Pfizer New York 1,104.9 849.2 30.1 662.9 509.5 30.1
32 39 Berkshire Hathaway Omaha, Neb. 1,093.4 919.6 18.9 645.1 554.2 16.4
33 41  Wyeth Madison, N.J. 1,076.8 892.7 20.6 449.5 383.9 17.1
34 36 Wal-Mart Stores Bentonville, Ark. 1,072.6 970.3 10.5 536.3 582.2 -7.9
35 38 JPMorgan Chase & Co. New York 1,062.5 922.2 15.2 404.4 344.4 17.4
36 27  Novartis Basel, Switzerland 1,052.2 1,175.3 -10.5 473.5 528.9 -10.5
37 33  Estee Lauder Cos. New York 1,031.3 1,039.0 -0.7 164.5 176.6 -6.9
38 65 Merck & Co. Whitehouse Station, N.J. 1,024.2 538.6 90.2 512.1 269.3 90.2
39 35 Citigroup New York 1,012.2 1,000.5 1.2 428.2 623.8 -31.4
40 48  AstraZeneca London 1,005.3 826.0 21.7 532.8 437.8 21.7
41 31 Viacom New York 934.1 1,075.5 -13.1 653.9 806.6 -18.9
42 43  Schering-Plough Corp. Kenilworth, N.J. 931.5 854.7 9.0 428.5 393.2 9.0
43 32  American Express Co. New York 928.7 1,068.9 -13.1 534.0 603.0 -11.4
44 44  General Mills Minneapolis 920.5 852.0 8.0 579.9 613.4 -5.5
45 46  Microsoft Corp. Redmond, Wash. 912.2 839.9 8.6 447.0 461.9 -3.2
46 42  Yum Brands Louisville, Ky. 902.0 866.7 4.1 748.7 719.4 4.1
47 37 Dell Round Rock, Texas 882.5 945.8 -6.7 729.5 781.8 -6.7
48 50 Best Buy Co. Richfield, Minn. 878.7 823.5 6.7 380.5 362.3 5.0
49 49 Capital One Financial Corp. McLean, Va. 863.7 824.8 4.7 321.2 361.7 -11.2
50 51 Lowe's Cos. Mooresville, N.C. 838.5 778.2 7.7 461.2 424.1 8.7

Dollars in millions. 2005 rankings represent data compiled in 2007. Measured media from TNS Media Intelligence’s Stradegy. 1. Figures for combined Daimler and Chrysler; DaimlerChrysler sold Chrysler in August 2007. 2. Excludes LaSalle Bank, which Bank of America
acquired in October 2007. 3. Excludes Dow Jones & Co,, acquired in December '07.
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NATIONAL MARKETERS RANKED 5110100

Ranked by total U.S ad spending in 2006
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RANK TOTAL U.S. AD SPENDING (MEASURED + UNMEASURED)  U.S. MEASURED MEDIA SPENDING
2006 2005 MARKETER HEADQUARTERS 2006 2005 % CHG 2006 2005 % CHG
51 47  Hewlett-Packard Co. Palo Alto, Calif. $828.8 $831.8 -0.4 $472.4 $507.4 -6.9
52 53  Deutsche Telekom Bonn, Germany 815.1 714.6 14.1 595.0 521.6 14.1
53 40 Anheuser-Busch Cos. St. Louis 813.4 919.2 -11.5 510.4 606.7 -15.9
54 59  Hyundai Motor Co. Seoul 785.9 608.5 29.2 550.1 425.9 29.2
55 55  Kohl's Corp. Menomonee Falls, Wis. 765.9 646.6 18.5 435.8 402.2 8.4
56 52 Kellogg Co. Battle Creek, Mich. 765.1 725.2 5.5 495.0 476.2 4.0
57 71  IAC/InterActiveCorp New York 743.5 496.1 49.8 305.2 203.9 49.7
58 54 Coca-Cola Co. Atlanta 740.8 711.2 4.2 487.1 476.5 2.2
59 61 Bristol-Myers Squibb Co. New York 691.1 585.4 18.1 311.0 216.6 43.6
60 58 Nike Beaverton, Ore. 678.4 608.6 11.5 220.5 200.8 9.8
61 56 Mars Inc. McLean, Va. 658.2 636.5 34 362.0 350.1 34
62 57  Cadbury Schweppes London 643.7 628.2 2.5 289.7 304.4 -4.8
63 68 Limited Brands Columbus, Ohio 600.5 515.0 16.6 151.3 88.8 70.3
64 69 Visa International San Francisco 597.1 500.3 19.3 417.9 360.2 16.0
65 62  SC Johnson Racine, Wis. 596.5 575.7 3.6 447.3 431.8 3.6
66 63  Clorox Co. Oakland, Calif. 584.2 572.4 2.1 494.5 486.6 1.6
67 70 Comcast Corp. Philadelphia 568.5 497.1 14.4 426.4 372.8 14.4
68 73  Campbell Soup Co. Camden, N.J. 564.3 484.0 16.6 414.3 334.0 24.0
69 75 EliLilly & Co. Indianapolis 561.0 475.3 18.0 230.0 194.9 18.0
70 79 Bayer Leverkusen, Germany 553.6 452.7 22.3 304.5 316.9 -3.9
71 72  Doctor's Associates Milford, Conn. 539.8 486.8 10.9 361.7 326.2 10.9
72 74  Safeway Pleasanton, Calif. 533.6 481.7 10.8 198.0 196.3 0.9
73 66 Kroger Co. Cincinnati 527.5 537.5 -1.9 147.4 163.2 -9.6
74 64 IBM Corp. Armonk, N.Y. 516.5 547.0 -5.6 232.4 283.1 -17.9
75 83  Circuit City Stores Richmond, Va. 498.2 426.5 16.8 303.9 247.8 22.6
76 82  Gap Inc. San Francisco 489.4 432.1 13.3 406.2 324.1 25.3
77 76  MasterCard International Purchase, N.Y. 486.3 466.0 4.4 345.6 335.5 3.0
78 92 Allistate Corp. Northbrook, III. 476.9 394.0 21.0 350.5 289.6 21.0
79 85 Vonage Holdings Corp. Holmdel, N.J. 465.1 413.7 12.4 465.1 413.7 12.4
80 67  Sanofi-Aventis Paris 463.1 518.3 -10.6 245.5 274.7 -10.6
81 87  Staples Framingham, Mass. 457.2 404.9 12.9 128.9 101.2 27.4
82 80  Wells Fargo & Co. San Francisco 456.1 443.1 2.9 87.5 93.9 -6.8
83 90 eBay San Jose, Calif. 453.3 396.6 14.3 144.4 158.2 -8.8
84 86 Washington Mutual Seattle 443.0 406.9 8.9 173.4 167.6 3.4
85 77  Wendy's International Dublin, Ohio 435.2 453.4 -4.0 361.2 376.3 -4.0
86 60 Volkswagen Wolfsburg, Germany 419.3 590.0 -28.9 301.9 424.8 -28.9
87 91 Diageo London 418.9 394.3 6.2 182.6 165.6 10.3
88 95 Mattel El Sequndo, Calif. 394.1 383.6 2.7 193.3 184.5 4.8
89 156  Apple Cupertino, Calif. 383.7 219.5 74.8 291.6 158.0 84.5
90 101  Burger King Holdings Miami 811015 354.5 7.0 285.7 268.9 6.3
91 81  Abbott Laboratories Abbott Park, Ill. 374.4 436.4 -14.2 204.4 218.2 -6.3
92 78  SABMiller London 370.8 452.9 -18.1 241.0 294.4 -18.1
93 89 Molson Coors Brewing Co. Denver/Montreal 369.5 400.9 -7.8 184.7 200.4 -7.8
94 84 CBS Corp. New York 369.2 426.5 -13.4 199.7 230.7 -13.4
95 97  Reckitt Benckiser Slough, Berkshire, U.K. 366.7 369.3 -0.7 286.0 288.1 -0.7
96 100 ConAgra Foods Omaha, Neb. 366.2 355.8 2.9 183.1 177.9 2.9
97 102 Qwest Communications International Denver 362.4 352.6 2.8 94.6 96.1 -1.6
98 103  Philips Electronics Amsterdam 350.8 337.2 4.0 105.2 141.6 -25.7
99 109  Office Depot Delray Beach, Fla. 342.7 314.4 9.0 120.0 100.6 19.2
100 88  State Farm Mutual Auto Insurance Co. Bloomington, . 338.1 401.7 -15.8 270.4 321.3 -15.8

Dollars in millions. 2005 rankings represent data compiled in 2007. Measured media from TNS Media Intelligence's Stradegy.
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PROFILES FOR COMPANIES RANKED 170 50

From American Express to Yum: Ad spending, financials, executives and agencies updated for Ad Age’s Annual 2008
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AMERICAN EXPRESS CO.
$928.7 million
BY MEDIA 2006 2005 % CHG
Magazine $107,536  $148,573 -27.6
Sunday magazine 2,761 5681 -51.4
B2B magazines 6,221 6,581 -55
Local magazines 647 457 415
Spanish-language magazines 185 25 634.1
Newspaper 33,169 62,483 -46.9
National newspaper 17,403 33,153 -475
Spanish-language newspaper 86 73 179
Fl NA 7 NA
Network TV 108,764 146,304 -25.7
Spot TV 39,583 35,328 12.0
Syndicated TV 8,248 3,529 133.7
Cable TV networks 96,113 88,576 8.5
Network radio 402 NA NA
National spot radio 3,827 7267 -47.3
Local radio 18,420 26,790 -31.2
Outdoor 9,791 9,260 5.7
Internet 80,839 28,869 180.0
Measured media 533,992 602,959 -11.4
Unmeasured spending 394,689 465,927 -15.3
Total 928,681 1,068,885 -13.1
BY BRAND 2006 2005 % CHG
American Express 519,410 593,686 -12.5
WORLDWIDE 2006 2005 % CHG
Sales $27,136 $24,068 12.7
Earnings 3,707 3,734 -0.7
us. 2006 2005 % CHG
Sales 18,376 15,888 15.7
Pre-tax income 4,264 3,337 27.8
DIVISION SALES 2006 2005 % CHG
US Card Sves 13,955 11,978 16.5
Global Card & Commercial Svcs 9,464 8,905 6.3
Global Network & Merchant Sves. 3,161 2,747 151
Corporate & other 556 438 26.9
HEADQUARTERS

American Express Co./World Financial Center, 200 Vesey St.,
New York, N.Y. 10285/Phone: (212) 640-2000.

CORPORATE: Kenneth I. Chenault, chmn & CEO.
CRISPIN PORTER & BOGUSKY, Miami & Boulder. Heather Faunce,
grp acct dir - American Express Open.
ID MEDIA, New York. Jessica Birk, VP & acct dir - small bus,

cons card.

W DIGITAS, New York. Joanne Zaiac, pres-Digitas New York;

Joe Rauen, exec VP & relationship leader; Carl Fremont,
exec VP-media; Lincoln Bjorkman, exec VP & creative dir
- direct mktg, digital mktg, digital media buying,
American Express.

AMERICAN EXPRESS C0.: World Financial Center, 200 Vesey St., New
York, NY. 10285/Phone: (212) 640-2000. John D. Hayes, chief
mktg officer; Claire Bennett, sr VP; Nancy Smith, VP-global
media & sponsorship mktg; Diego Scotti, VP-global adv;
Bonnie Taffer, VP-content & alliances; Adam Rothschild, VP-
global marketplace insights.

I OGILVY & MATHER WORLDWIDE, New York. David Apicella, chief

creative officer-Ogilvy NY John Seifert, chmn-global
brand community; Simon Pearce, exec grp dir; Terry
Finley, grp creative dir-Ogilvy NY; Chris Mitton, grp cre-
ative dir-Ogilvy NY - American Express cards & svcs.
CRISPIN PORTER & BOGUSKY, Miami and Boulder, Colo. Heather
Faunce, VP & grp acct dir - American Express Open business.
MOMENTUM WORLDWIDE, New York. Chris Weil, CEO ww; Darrell
Coetzee, sr VP & global acct dir.

TEAM ONE ADVERTISING, EI Segundo, Calif. Brian Sheehan, CEO;
Julie Michael, mgmt dir; Chris Graves, exec creative dir -
American Express private jet travel.

MINDSHARE WORLDWIDE, New York. Tyler Schaeffer, mg ptnr &
ww strategic pIng dir - media svcs.

DIGITAS, New York. Joanne Zaiac, exec VP & relationship
leader; Joe Rauen, exec VP & relationship leader; Carl
Freemont, exec VP-media; Lincoln Bjorkman, exec VP &
creative dir - direct mktg, digital mktg, digital media buy-
ing, American Express Travel Svcs.

SERINO COYNE, New York. Roger Micone, acct exec - events,
American Express Gold Card events.

WASSERMAN MEDIA GROUP, Los Angeles. Gary Stevenson, prin-

BY BRAND 2006 2005 % CHG
Crestor 185,859 141,824 31.0
Nexium 180,953 226,336 -20.1
AstraZeneca 89,188 19,292 362.3
Pulmicort 25,819 4516 471.7
Arimidex 25,208 27,497 -8.3
Toprol-XL 14,984 10,062 48.9
WORLDWIDE 2006 2005 % CHG
Sales $26,475 $23,950 10.5
Earnings 4,392 3,884 131
us. 2006 2005 % CHG
Sales 12,449 10,771  15.6
DIVISION SALES 2006 2005 % CHG
Pharmaceuticals 26,475 23,950 10.5
HEADQUARTERS

AstraZeneca/15 Stanhope Gate, London, United Kingdom WIK

1LN/Phone: 44-207-304-5000.

U.S. HEADQUARTERS

AstraZeneca/1800 Concord Pike, PO. Box 15437, Wilmington,

Del. 19850-5437/Phone: (302) 886-3000.

CORPORATE: David Brennan, CEO; Tony Zook, CEO & pres-

AstraZeneca U.S.

HAVAS

Measured media from TNS Media Intelligence, except FSIs from TNS's
Marx Promotion Intelligence. Figures beneath each marketer's name are
estimated total U.S. ad spending for calendar 2006. Ad spending and
financials from 2007 Marketer Profiles Yearbook and 100 Leading
National Advertisers, published June 25,2007, on AdAge.com.

Agencies owned by or affiliated with the largest U.S. agency companies
are color coded as follows: 11 OMNICOM GROUP I WPP GROUP

INTERPUBLIC GROUP I PUBLICIS GROUPE OTHER

cipal - sports mktg.

AMERICAN EXPRESS PUBLISHING CORP.: 1120 Ave. of the Americas,
New York, NY. 10036/Phone: (212) 382-5600. Ed Kelly, pres &
CEO; Mark Stanich, sr VP & chief mktg officer; Cara David, sr

VP-strategic insights, mktg & sls.
NO AGENCY.

ASTRAZENECA
$1.01 billion
BY MEDIA 2006 2005 % CHG
Magazine $224,795 $123,713 81.7
Sunday magazine 56,117 36,117 55.4
B2B magazines 1,094 1,373 -20.3
Local magazines 82 10 750.0
Spanish-language magazines 762 236 223.4
Newspaper 10,334 14,888 -30.6
National newspaper 5,450 1,517 259.4
Spanish-language newspaper 388 44 781.6
Network TV 101,801 138,411 -26.5
Spot TV 2,463 17,975 -86.3
Syndicated TV 6,440 6,872 -6.3
Cable TV networks 61,555 52,755 16.7
Spanish-language TV 22,203 3,999 4553
Network radio 1 8,153 -100.0
National spot radio 3,989 2930 36.1
Local radio 5,186 3,295 574
Qutdoor 193 661 -70.8
Internet 29,934 24,848 20.5
Measured media 532,787 437,796  21.7
Unmeasured spending 472,471 388,234 21.7
Total 1,005,258 826,031 21.7

COMMONHEALTH, Parsippany, N.J. Matt Giegerich, pres & CEO;
Dave Chapman, mg ptnr; Stacey Singer, mg ptnr; Meg
Columbia-Walsh, mg ptnr; Michael Parisi, pres-Altum, part
of CommonHealth - Recentin, Zactima, Symbicort.
INTEGRATED COMMUNICATIONS CORP., Parsippany, N.J. Ken
Jordan, exec VP & mgmt super - Symbicort, Pulmicort,
Merrem.

LEO BURNETT WORLDWIDE, Chicago. John Gatti, exec VP & acct
dir - AstraZeneca.

MEDICUS NY, New York. Scott Shevrin, sr VP & grp acct dir;
Mark Reichman, sr VP & grp acct dir; Adrian Sansone, sr
VP & grp acct dir - Arimidex, Faslodex, Pulmicort
Respules/Flexhalor, Symbicort.

SAATCHI & SAATCHI HEALTHCARE, New York. John Weyerauch, sr
VP - Crestor, Nexium, Pulmicort, Seroquel.

ZENITH MEDIA USA, New York. Rich Schiekofer, sr VP & dir-
comms svcs; Earl Black, assoc dir-comms svcs; Marcie
Kazdin, sr VP-comms plng - media svcs, Arimidex,
Atacand, Casodex, Crestor, Nexium, Pulmicort Respules,
Seroquel, Symbicort, Toprol XL, Zomig, Medicare Part D,
Faslodex, Abraxane.

BROMLEY COMMUNICATIONS, New York & San Antonio. Jane
Finney, acct dir - Hispanic adv, Arimidex, Nexium,
Pulmicort Respules.

DIGITAS HEALTH, Philadelphia. Michael du Toit, exec VP-mktg
& client svcs - interactive mktg, search mktg, media buy-
ing.

UNIWORLD GROUP, Wilmington, Del. Roslyn Paterson, grp acct
dir - African-American adv, Arimidex, Pulmicort Respules,
Seroquel.

WUNDERMAN, New York. Susie Choi, sr VP & client svcs dir -
direct mktg, mktg svcs.
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W DIGITAS, Boston. Kathy Dyer, exec VP & relationship leader

- digital mktg, direct mktg.
HAGGIN MARKETING, Sausalito, Calif. Jeff Haggin, pres & CEQ
- catalog mktg.

I8 INTERBRAND, New York. David Martin, pres & chief client offi-

cer, N. Amer. - brand mgmt.

[ JAVELIN DIRECT, Dallas. Greg Banks, mg dir - direct mktg.
[ MARKETING ARM, Dallas. Michelle Palmer, VP & acct dir -

promo, sponsorship consulting, experiential, entertain-
ment.

PANCOM INTERNATIONAL, Los Angeles. Young M. Kim, chmn &
CEO; Paul Moon, pres & chief mktg officer - Asian-
American adv.

SANDERS/WINGO, Austin, Texas. Bob Wingo, principal -
African-American adv.

AT&T MOBILITY: 5565 Glenridge Connector, Atlanta, Ga.
30342/Phone: (404) 236-6000. Ralph de la Vega, pres & CEQ;
David Christopher, chief mktg officer; Darryl W. Evans, VP-adyv;
Vance Overbey, exec dir-adv; Stephanie Solberg, dir-adv; Chad
Harris, natl dir-adv; Charlie Payne, dir-media.
= BBDO WORLDWIDE, Atlanta & New York. Troy Ruhanen, exec VP

& mg dir-BBDO N. Amer.; Doug walker, exec VP & mg dir-
BBDO Atlanta.

I MEDIAEDGE:CIA, New York. Lee Doyle, CEO-N. Amer. — media

comms svcs & buying.

[ ATMOSPHEREBBDO, New York. Andreas Combuechen, CEO &

chief creative officer; Will Townsend, acct dir - interactive
mktg, brand mktg, data svcs, b to b, youth, handsets,
promo & sponsorships.

AVENUE A/RAZORFISH, Chicago. Dave Friedman, pres-central
region - cons interactive.

I BRAVO GROUP, Miami. Marianna Rengifo, acct dir - Hispanic

adv.

[ INTEGER GROUP, Dallas. Kiel Huhn, VP & grp acct dir - media

svcs, retail mktg.
NURUN, Atlanta. Caroline Taylor, acct dir - interactive mktg.
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BY BRAND 2006 2005 % CHG
Bank of America 221,192 208,887 5.9
WORLDWIDE 2006 2005 % CHG
Sales $74,247 $56,923  30.4
Earnings 21,133 16,465 28.4U.S.
2006 2005 % CHG

Sales 63,548 51,745 22.8
Net income 18,605 14,778 25.9
DIVISION SALES 2006 2005 % CHG
Global Cons & Small Bus Banking 41,691 28,876 444
Global Cap Mkts & Invstmnt Bnkg 22,691 9,009 151.9
Global Wealth & Invstmnt Momt 7,779 7,393 5.2
All Other 2,086 485 330.1
Global Bus & Financial Svcs NA 11,160 NA
HEADQUARTERS

Bank of America Corp./100 N. Tryon St., Charlotte, N.C.
28255/Phone: (800) 432-1000.

*Excludes LaSalle Bank, which Bank of America acquired in
October 2007.

CORPORATE: Kenneth D. Lewis, pres & CEO; Anne M. Finucane,
chief mktg officer; Anne C. Saunders, brand & adv exec; Sanjay
Gupta, cons & small bus mktg exec; Jim Drury, global wealth &
investment mgmt mktg exec; Jim Buchanan, intl mktg & corp
affairs exec.

I OMNICOM. Fiona Carter, exec VP - brand strategy, global
cons & small bus mktg, enterprise mktg. From Sept. 2005
to Nov. 2007, Bank of America obtained most marketing
communications services from an Omnicom consortium
of agencies led by BBDO. Bank of America ended the
exclusive arrangement in Nov. 2007, putting the media
planning and buying services in review.

I BBDO WORLDWIDE, New York. Evyn Zell, sr VP & sr acct dir -

$3.34 billion
BY MEDIA 2006 2005 % CH6
Magazine $100,093 $44,400 125.4
Sunday magazine 241 830 -71.0
B2B magazines 23,483 5703 311.8
Local magazines 75 21 264.3
Spanish-language magazines 339 167 103.1
Newspaper 405,939 593,709 -31.6
National newspaper 71,473 62,827 13.8
Spanish-language newspaper 6,048 4914 23.1
Network TV 607,659 391,480 55.2
Spot TV 356,596 186,817 90.9
Syndicated TV 123 5165 -97.6
Cable TV networks 139,565 124,173 124
Spanish-language TV 75,632 38,547 96.2
Network radio 4,220 1,611 1619
National spot radio 142,764 110,676  29.0
Local radio 152,581 124,484 22.6
Outdoor 85,741 59,465 44.2
Internet 168,745 58,299 189.5
Measured media 2,341,317 1,813,289 29.1
Unmeasured spending 1,003,422 840,276 194
Total 3,344,739 2,653,564 26.0
BY BRAND 2006 2005 % CH6
ATST & Cingular 2,332,318 1,808,073 29.0
WORLDWIDE & U.S. 2006 2005 % CHG
Sales $63,055 $43,764  44.1
Earnings 7,356 4,786 53.7
DIVISION SALES 2006 2005 % CHG
Wireline 58,476 39,505 48.0
Wireless 37,506 34,433 8.9
Directory Advertising 3,702 3,714 -0.3
Other 954 745 28.1
HEADQUARTERS
AT&T/175 E. Houston St., San Antonio, Texas 78205/Phone: (210)
821-4105.

CORPORATE: Randall Stephenson, chmn & CEO; Cathy Coughlin,
global mktg officer; Wendy Clark, sr VP-adv; Rick Welday, chief
mktg officer & sr VP-cons wireline mktg; Bill Archer, chief
mktq officer & sr VP-bus wireless mktg.

BBDO WORLDWIDE, Atlanta & New York. Troy Ruhanen, exec VP

& mg dir-BBDO N. Amer; Doug walker, exec VP & mg dir-

BBDO Atlanta.

GSD&M'S IDEA CITY, Austin, Texas. Scott Moore, acct dir - Yel

low Pages, yellowpages.com, 411, 1-800-YellowPages, cons
prods-direct response TV.

MEDIAEDGE:CIA, New York. Lee Doyle, CEO-N. Amer. - media

comms svcs & buying, all brands.

AVENUE A/RAZORFISH, Chicago. Dave Friedman, pres-central

region - cons interactive.

DIESTE HARMEL & PARTNERS, Dallas. Brenda Butler, gm -

Hispanic adv.

Measured media from TNS Media Intelligence, except FSls from TNS's
Marx Promotion Intelligence. Figures beneath each marketer's name are
estimated total U.S. ad spending for calendar 2006. Ad spending and
financials from 2007 Marketer Profiles Yearbook and 100 Leading
National Advertisers, published June 25, 2007, on AdAge.com.

Agencies owned by or affiliated with the largest U.S. agency companies
are color coded as follows. = OMNICOM GROUP WP GROUP
INTERPUBLIC GROUP I PUBLICIS GROUPE I HAVAS 11 OTHER

BANK OF AMERICA CORP.*
$1.33 billion
BY MEDIA 2006 2005 % CHG
Magazine $5,643 $24,369 -76.8
Sunday magazine NA 3,649 NA
B2B magazines 2,479 2,309 7.4
Local magazines 52 54 -3.9
Spanish-language magazines 122 35 244.1
Newspaper 37,616 27,700 35.8
National newspaper 9.821 7,260 35.3
Spanish-language newspaper 2,337 582 301.8
Network TV 40,147 41,216 -2.6
Spot TV 23,343 17,323  34.8
Syndicated TV 33 NA NA
Cable TV networks 13,425 42,639 -68.5
Spanish-language TV 2,539 11,827 -78.5
Network radio NA 43 NA
National spot radio 14,982 15,379 -2.6
Local radio 29,072 29,644 -19
Outdoor 7,926 11,893 -334
Internet 42,653 24,548 73.8
Measured media 232,188 260,471 -10.9
Unmeasured 1,102,225 1,236,486 -10.9
Total 1,334,413 1,496,957 -10.9

Bank of America Consumer and Small Business Marketing
Enterprise Marketing.

HILL HOLLIDAY, Boston. Leslee Lenoff Kiley, exec VP & grp
acct dir - global wealth & investment mgmt, corp social
responsibility.

INTEGER GROUP, Denver. Tricia Clark, acct dir - media svcs,
shareholder comms, branding, adv.

PROMETHEUS MEDIA, New York. Dorothy Higgins-Schatzkin,
comms dir-New York - media svcs.

62, New York. Larry Kimmel, chmn & CEO-G2 Direct &
Digital - direct mktg, digital mktg.

GMR MARKETING, New Berlin, Wis. Lori Farley, VP-client svcs
- event mktg.

IMG CONSULTING, Cleveland. Jon Wagner, sr acct dir - spon-
sorship mktg, golf.

LOPEZ NEGRETE COMMUNICATIONS, Houston. Alex Lopez Negrete,
pres, CEO & chief operating officer - Hispanic adv.

IPSH! (A DIVISION OF MARKETING ARM), New York. Byron
Morrison, pres - wireless mktg.

OCTAGON, Norwalk, Conn. Lou Kovacs, sr acct dir - sports
mktg & sponsorships.

ORGANIC, New York. Adam Turinas, sr VP & mg dir - inter-
active mktg, cons, enterprise, sponsorship mktg.

RADIATE GROUP, Charlotte, N.C. Vicki Brakl, sr VP & sracct dir
- experiential mktg.

RAPP COLLINS WORLDWIDE, Dallas. John Wells, sr VP-client svcs
- direct response.

SPORTSMARK, Larkspur, Calif. Steve Skubic, pres & chief
operating officer - Olympic sponsorship mktg.

TPN, Dallas. Sharon Love, CEQ - sIs promo, point of sale.
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$1.09 billion
BY MEDIA 2006 2005 % CHG
Magazine $45,799 $56,183 -18.5
Sunday magazine 3,497 1,610 117.2
B2B magazines 3,991 3,760 6.1
Local magazines 201 88 1284
Newspaper 20,171 16,867 19.6
BY MEDIA 2006 2005 % CHG
National newspaper 3,646 2,348 55.3
Spanish-language newspaper 6 44 -86.7
Network TV 65,109 56,775 14.7
Spot TV 145,248 114,044 274
Syndicated TV 40,715 33,088 23.1
Cable TV networks 145,863 128,301  13.7
Network radio 10,297 10,637 -3.2
National spot radio 68,722 58,772 16.9
Local radio 56,881 51,756 9.9
Qutdoor 21,031 17,671  19.0
Internet 13,910 2,210 529.4
Measured media 645,087 554,155 16.4
Unmeasured spending 448,281 365,442 22.7
Total 1,093,368 919,596 18.9
BY BRAND 2006 2005 % CHG
Geico 499,511 403,414 238
Dairy Queen 57,506 58,672 -2.0
Helzberg Jewelers 17,921 18,606 -3.7
Benjamin Moore 14,859 29,338 -49.4
Shaw Industries (carpet) 14,638 6,251 134.2
RC. Willey Home Furnishings 13,375 8,599 555
Nebraska Furniture Mart 13,126 12,915 1.6
WORLDWIDE 2006 2005 % CHG
Sales $98,539 $81,663  20.7
Earnings 11,015 8,528 29.2
NORTH AMERICA 2006 2005 % CHG
Sales 88,685 73,497 20.7
DIVISION SALES 2006 2005 % CHG
Insurance group 28,311 25,498 11.0
McLane Co. 25,693 24,074 6.7
Shaw Industries (carpet) 5,834 5,723 1.9
Finance & financial products 5,124 4559 124
Other businesses 21,133 17,099 23.6
HEADQUARTERS

Berkshire Hathaway/1440 Kiewit Plaza, Omaha, Neb.
68154/Phone: (402) 346-1400.

CORPORATE: Warren Buffett, chmn & CEO.

ACME BRICK C0.. 2821 W. Seventh, Fort Worth, Texas 76107-
2219/Phone: (817) 390-2409. Dennis Knautz, pres & CEO; Bill
Seidel, VP-mktg & adv.

IN-HOUSE.

BEN BRIDGE JEWELER: 2901 3rd Ave, Ste. 200, Seattle, Wash.

98111/Phone: (206) 448-8800. Jon Bridge, co-CEQ; Ed Bridge,

pres & co-CEO; Steve Davolt, VP-mktg.

W PUBLICIS, Seattle. Scott Foreman, exec VP & grp mg dir -
Ben Bridge Jeweler.

BENJAMIN MOORE: 101 Paragon Dr., Montvale, N.J. 07645/Phone:

201-573-9600. Yvan Dupuy, chmn; Denis Abrams, pres & CEO.
CRAMER- KRASSELT/HAMPEL STEFANIDES, New York. Tony
Graetzer, sr VP & grp acct dir - Benjamin Moore.

GIANETTINO & MEREDITH ADVERTISING, Murray Hill, N.J. Norma
Friend, pres.

I8 INTEGER GROUP, Midwest. Tiffanie Hibner, dir-promo mktg -
media svcs.

BORSHEIM'S JEWELRY: 120 Regency Pkwy., Omaha, Neb.
68114/Phone: (402) 391-0400. Susan M. Jacques, pres & CEO;
Julie Raynnells, mktg dir.

IN-HOUSE.

BUFFALO NEWS: One News Plaza, Buffalo, NY. 14240/Phone: (716)
849-3434. Stanford Lipsey, pub; Warren T. Colville, pres; Dottie
Gallagher-Cohen, VP-mktg.
MEDIA PROS, Orchard Park, N.Y. Ken Dobmeier, pres - media
buying.

CLAYTON HOMES: 5000 Clayton Rd., Maryville, Tenn. 37804/Phone:
(865) 380-3000. Kevin T. Clayton, pres & CEO; Chris Nicely, VP-
mktg.

IN-HOUSE - Agencies assigned on a project basis.

CORT BUSINESS SERVICES: 11250 Waples Mill Rd., Ste. 500, Fairfax,
Va. 22030/Phone: (703) 968-8500. Paul Arnold, CEO; Lloyd
Lenson, chief operating officer.

NO AGENCY.

FRUIT OF THE LOOM: One Fruit of the Loom Dr., Bowling Green, Ky.
42103/Phone: (270) 781-6400. John B. Holland, pres & CEO;
John W. Shivel, sr VP-adv & corp comms; Christie Lindsey, adv
mqr.
RICHARDS GROUP, Dallas. Diane Fannon, principal; Dennis
Walker, creative grp head; Ron Henderson, creative grp
head; John Baker, brand pIng dir; Mary Price, media svcs-
principal - media svcs, BVD, Fruit of the Loom.
GRUPO GALLEGOS, Long Beach, Calif. John Gallegos, principal
- Hispanic adv.

GARAN: 350 Fifth Ave., 19th fIr, New York, NY. 10118/Phone: (212)
563-2000. Seymour Lichtenstein, chmn; Jerry Kamiel, pres.
NO AGENCY.

GEICO: Government Employee’s Insurance Co., 1 Geico Plaza,
Washington, D.C. 20076/Phone: (800) 947-2886. Tony Nicely,
pres & CEO; Edward W. Ward, VP-mktg.
MARTIN AGENCY, Richmond, Va. Paul McKee, exec VP & chief
operating officer; Shannon Haynes, acct super - Geico
Direct auto insurance, Geico, Nascar.
MERKLE, Lanham, Md. Mike Savage, VP mktg - mktg svcs.

H.H. BROWN SHOE GROUP: 124 W. Putnam Ave., Greenwich, Conn.
06830/Phone: (203) 661-2424. Jim Issler, pres & CEO; Frank
Rooney, chmn; Angela Kay, pr; Morgan Williams, pr.
IN-HOUSE - Born Shoe Co., Acme Boot, Bolo, Browning,
Brunswick Footwear, Carolina Shoe Co., Cove Shoe Co.,
Dexter Shoe Co., Double-H Boot, HH Brown Shoes, Honda
Footwear, Sofft Shoe, Nurse Mates, Orvis, Quark,
Softspots.

HELZBERG DIAMOND SHOPS: 1825 Swift, North Kansas City, Mo.
64112/Phone: (800) 669-7780. Marvin Beasley, chmn; Joyce
Hrinya, sr VP-mktg & adv; Stacey McBride, dir-adv.
SULLIVAN HIGDON & SINK, Kansas City, Mo. Rand Mikolecky, mg
ptnr.
HORIZON MEDIA, New York. Bill Koenigsberg, CEO & pres-
media buying - Helzberg Jewelers.

INTERNATIONAL DAIRY QUEEN: 7505 Metro Blvd., P.O. Box 390286,

Minneapolis, Minn. 55439/Phone: (952) 830-0200. Charles W.

Mooty, pres & CEO; Michael Keller, chief brand officer.

I GREY, New York. Rick Cusato, exec VP-acct mgmt - Dairy
Queen restaurants.

I MEDIACOM, New York. Deb Harris, sr ptnr & grp acct dir -
media buying.
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JOHNS MANVILLE: 717 17th St., Denver, Colo. 80202/Phone: (303)
978-2000. Steven B. Hochhauser, chmn, pres & CEQ; Melody
Dunbar, mgr-corp relations, affairs & comms.
MCCLAIN FINLON ADVERTISING, Denver. Kelly Hanratty, grp acct
dir - Formaldehyde-free product line, Comfort Therm,
EasyFit.

JORDAN'S FURNITURE: 450 Revolutionary Dr., Taunton, Mass.
02718/Phone: (508) 580-4900. Elliott Tatelman, pres; Heather
Copelas, dir-pr.
IN-HOUSE.
JUSTIN BRANDS: 610 W. Daggett, Fort Worth, Texas 76104/Phone:
(817) 332-4385. Randy Watson, pres & CEQ; Armando Romero,
dir-adv.
BALCOM AGENCY, Fort Worth, Texas. Krystal Lewis, acct exec
- Justin Boots, Justin Original Work Boots, Tony Lama
Boots, Nocona Boots, Chippewa Footwear.

MIDAMERICAN ENERGY HOLDINGS: 666 Grand Ave., P.0. Box 657, Des
Moines, lowa 50303-0657/Phone: (515) 242-4300. David L.
Sokol, chmn & CEO; Greg E. Abel, pres; Jack Kelleher, vp-mktg
&sls.
FLYNN WRIGHT, Des Moines. Jon Miller, acct super -
MidAmerica Energy Holdings.

NEBRASKA FURNITURE MART: 700 S. 72nd St., Omaha, Neb.
68114/Phone: (402) 397-6100. Irv Blumkin, chmn & CEO; Mark
Hamilton, dir-mktg; Teri Harold, mgr-adv.

RED STONE COMMUNICATIONS, Omaha, Neb. Gail Johnston, VP -

Nebraska Furniture Mart.

IN-HOUSE.

NETJETS: 581 Main St., Woodbridge, N.J. 07095/Phone: (877) 638-

5387. Richard T. Santulli, chmn & CEO; Steve Zacks, sr VP-mktg.
KIRSHENBAUM BOND, New York. Jonathan Bond, co-chmn -
NetJets fractional ownership program.

PAMPERED CHEF: 1 Pampered Chef Lane, Addison, Ill. 60101
5630/Phone: (630) 261-8900. Doris Christopher, founder &
chmn; Marla Gottschalk, CEO.

NO AGENCY.

R.C. WILLEY HOME FURNISHINGS: 2301 S. 300 West, Salt Lake City,
Utah 84115/Phone: 801-461-3900. Bill Child, chmn; Scott Hymas,
CEO; Clark Yospe, VP-mktg.

IN-HOUSE.

SCOTT FETZER C0S.: 28800 Clemens Rd. Westlake, Ohio
44145/Phone: (440) 892-3000. Kenneth J. Semelsberger, pres
& CEO; William W. T. Stephans, VP, cfo & treasurer; Chuck
Shoemaker, dir-mktg & engineering.
ODELL ADVERTISING/MARKETING, North Canton, Ohio. Dean
Crawford, VP-sales - Quickut.
IN-HOUSE. - media buying, media & print, Campbell-
Hausfeld, Child Craft, Early World of Learning, World Book
Multimedia, World Book Encyclopedia, World Book Online
Reference Center.

SEE'S CANDIES: 210 EI Camino Real, South San Francisco, Calif.
94080/Phone: (650) 583-7307. Brad Kinstler, pres & CEO;
Richard Van Doren, VP-mktg.

NO AGENCY.

SHAW INDUSTRIES: 616 E. Walnut Ave., Dalton, Ga. 30722/Phone:
(706) 278-3812. Vance Bell, CEO; Randy Merritt, pres; Buddy
Bevil, dir-mktg comms.

IN-HOUSE.

STAR FURNITURE: 16666 Barker Springs Rd., Houston, Texas
77084/Phone: (281) 492-6661. Bill Ward, pres; Mike Galloway,
dir-adv.

YAFFE/DEUTSER, Houston. Brad Deutser, pres - bdcast adv.
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BEST BUY CO.
$878.7 million
BY MEDIA 2006 2005 % CHG
Magazine $27,995 $24,718 13.3
Sunday magazine 44 548 -91.9
B2B magazines 1,426 1,366 4.4
Local magazines 232 182 27.2
Newspaper 115,982 115,404 0.5
National newspaper 7,925 11,157 -29.0
Spanish-language newspaper 3,374 2,007 68.1
Network TV 89,150 65,356 36.4
Spot TV 20,780 32,098 -35.3
Syndicated TV 170 385 -56.0
Cable TV networks 57,709 69,957 -17.5
Spanish-language TV 14,609 13,248 10.3
National spot radio 1,907 990 92.7
Local radio 5,896 10,333 -42.9
Qutdoor 1,677 1,138 474
Internet 31,591 13,462 134.7
Measured media 380,466 362,349 5.0
Unmeasured spending 498,208 461,171 8.0
Total 878,674 823,520 6.7
BY BRAND 2006 2005 % CHG
Best Buy 354,281 339,123 4.5
Geek Squad 19,622 14,891 31.8
WORLDWIDE 2006 2005 % CHG
Sales $30,848 $27,433 12.4
Earnings 1,140 984 159
us. 2006 2005 % CHG
Sales 27,380 24,616 11.2
Operating income 1,889 1,588 19.0

HEADQUARTERS

Best Buy Co./7601 Penn Ave. S., Richfield, Minn. 55423/Phone:
(612) 291-1000.

CORPORATE: Brad Anderson, vice chmn & CEO; Brian Dunn, pres

& chief operating officer; Barry Judge, sr VP-mktg.

I BBDO WORLDWIDE, New York. Rob Rawley, exec VP & sr acct
dir - Best Buy, home entertainment, mobility.
BEST BUY (IN- HOUSE) - Geek Squad, Best Buy.
CRISPIN PORTER & BOGUSKY, Miami. Jeff Graham, acct dir -
Best Buy, Geek Squad.

I STARCOM USA, Chicago. Kif Ward, sr VP & dir - media buying-
natl bdcast, Best Buy.

B TAPESTRY, Chicago. Terri McKinzie, media dir-Tapestry -
Hispanic media buying, Best Buy.
AVENUE A/RAZORFISH, Seattle. Joe Mele, sr acct dir; Colin
Kinsella, pres-west region - interactive mktg, Best Buy.

I GMR MARKETING, New Berlin, Wis. Jon Steltenpohl, VP-client
svcs - mktg svcs, Best Buy.
LA COMUNIDAD, Miami. Marcela Maurer, acct dir - Hispanic
adv, Best Buy.

I MANNING SELVAGE & LEE, New York & Atlanta. Rob Baskin, mg
dir-MS&L Atlanta - pr, Best Buy.

Measured media from TNS Media Intelligence, except FSls from TNS's
Marx Promotion Intelligence. Figures beneath each marketer's name are
estimated total U.S. ad spending for calendar 2006. Ad spending and
financials from 2007 Marketer Profiles Yearbook and 100 Leading
National Advertisers, published June 25, 2007, on AdAge.com.

Agencies owned by or affiliated with the largest U.S. agency companies
are color coded as follows. = OMNICOM GROUP WP GROUP
INTERPUBLIC GROUP I PUBLICIS GROUPE I HAVAS 11 OTHER

I ORGANIC, Detroit. Chuck Russo, exec VP & chief client devel
officer - interactive mktg, Geek Squad.

[ RAPP COLLINS WORLDWIDE, Dallas. Gary VonKennel, global CEO;
Dawn Maire, practice leader, Rapp Collins Retail - direct
mktg, Best Buy.

$863.7 million
BY MEDIA 2006 2005 % CHG
Magazine $3,289 $1,397 1355
B2B magazines 1,335 437 205.4
Local magazines NA 8 NA
Newspaper 6,005 8,131 -26.1
National newspaper 676 576 17.2
Spanish-language newspaper 16 3 4129
Network TV 130,967 167,179 -21.7
Spot TV 10,096 6,910 46.1
Syndicated TV 41,708 57,197 -27.1
Cable TV networks 65,096 82,729 -21.3
Network radio NA 571 NA
National spot radio 4,112 348 NA
Local radio 2,969 2,493 191
Outdoor 1,898 731 159.5
Internet 53,059 32,968 60.9
Measured media 321,227 361,678 -11.2
Unmeasured spending 542,518 463,129 17.1
Total 863,745 824,808 4.7
BY BRAND 2006 2005 % CHG
Capital One 319,541 352,002 -9.2
WORLDWIDE 2006 2005 % CHG
Sales $12,096 $10,038 205
Earnings 2,414 1,809 335
NORTH AMERICA 2006 2005 % CHG
Sales 11,099 8,950 24.0
Net income 2,379 1,674 421
HEADQUARTERS

Capital One Financial Corp./1680 Capital One Dr., McLean, Va.
22102/Phone: (703) 720-1000.

CORPORATE: Richard D. Fairbank, chmn, pres & CEO; Bill

McDonald, exec VP-brand mktg; David Wurfel, sr VP-brand adyv;

Peter Horst, sr VP-brand mktg.

I DDB WORLDWIDE COMMUNICATIONS GROUP, Chicago. Rick
Carpenter, pres-DDB Chicago - Capital One.

I MEDIAVEST USA, New York. Greg Warren, exec VP & mg dir -
media svcs.
AVENUE A/RAZORFISH, New York. Jim Warner, acct exec -
interactive mktg.

CITIGROUP

$1.01 billion

BY MEDIA 2006 2005 % CHG
Magazine $88,653 $143,940 -38.4
Sunday magazine 10,952 26,031 -57.9
B2B magazines 3,587 2,779 29.1
Local magazines 128 468 -72.6
Spanish-language magazines 56 93 -40.0
Newspaper 66,509 64,485 3.1
National newspaper 17,486 23,373 -25.2
Spanish-language newspaper 3,299 2,432  35.7
Network TV 148,087 222,273 -33.4
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BY MEDIA 2006 2005 % CHG
Spot TV 610 6,408 -90.5
Syndicated TV 7,188 12,289 -41.5
Cable TV networks 37,472 53,796 -30.3
Network radio 336 709 -52.7
National spot radio 2,682 4,412 -39.2
Local radio 5,926 9,990 -40.7
Outdoor 10,457 16,597 -37.0
Internet 24,753 33,742 -26.6

Measured media 428,181 623,815 -31.4

Unmeasured spending 584,067 376,690 55.1

Total 1,012,248 1,000,505 1.2
BY BRAND 2006 2005 % CHG
Citi 394,058 589,152 -33.1
Smith Barney 21,074 18,225 15.6
WORLDWIDE 2006 2005 % CHG
Sales $89,615 $83,642 7.1
Earnings 21,538 24,589 -12.4
Us. 2006 2005 % CHG
Sales 30,594 30,107 1.6
Net income 8,390 7,173 17.0
DIVISION SALES 2006 2005 % CHG
Global Consumer 50,299 48,245 4.3
Corp & Investment Bank 27,187 23,863 139
Global Wealth Management 10,177 8,684 17.2
Alternative Investments 2,901 3,430 -154

HEADQUARTERS

Citigroup/399 Park Ave., New York, N.10043/Phone: (212) 559-
1000.

CORPORATE: Win Bischoff, chmn; Vikram Pandit, CEO.
W PUBLICIS, New York. Jeremy Bowles, exec VP & ww acct dir.

GLOBAL CONSUMER GROUP: 399 Park Ave., New York, NY.

10022/Phone: (212) 559-1000. Steven J. Freiberg, chmn & CEO-

N. Amer,; Lisa Caputo, chief mktg, adv, and community rela-

tions officer; Bob 0’Leary, mg dir-global adv.

I PUBLICIS, New York. Jeremy Bowles, mg dir.

DRAFTFCB, Chicago & New York. Amanda Gosling, sr VP &
grp mgmt dir.

I8 ATMOSPHEREBBDO, New York. Andreas Combuechen, CEO &
chief creative officer; Garrett Franklin, acct dir - brand
mktg, cards, retail, all cards.

I CRITICAL MASS, New York. Kamal Syan, mg dir - interactive

mktg, Citi cards, Citibank, Citi-thankyou.
EURO RSCG 4D, Chicago. Joy Schwartz, dir client svcs -
direct mktg, mktg svcs, AAdvantage (Relationship
between Citi & American Airlines), Youth/College Cash,
Driver's Edge, Hilton, Proactive Sales Management, Oil &
Gas (Citi card partnerships), cons lending.

I WUNDERMAN, New York. Jennifer Lindstrom, sr VP & dir-client
svcs - direct mktg, Corporate CitiCards, Citibank Retail.

MARKETS AND BANKING: 388 Greenwich St. 38th FI., New York, NY.
10013/Phone: (212) 816-6000. Robert Druskin, pres & CEO-
Citigroup corp & investment banking; Jo-Ann Daddio, sr VP &
dir-branding & adv.

I MERKLEY & PARTNERS, New York. Coleen Cahill, grp acct dir.

SMITH BARNEY: 388 Greenwich St. 17th fl, New York, NY.
10013/Phone: (212) 816-6000. Charlie Johnston, pres & CEO-
Smith Barney Global Private Client Grp; John Mittnacht, sr VP
& dir-adv, Smith Barney.
MCCANN ERICKSON WORLDWIDE, New York. Richard O'Leary,
exec VP.
I WUNDERMAN, New York. Jennifer Lindstrom, sr VP & client
sves dir - direct mktg.
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DAIMLERCHRYSLER*
$1.95 billion
BY MEDIA 2006 2005 % CHG
Magazine $150,609 $297,917 -49.4
Sunday magazine 4,066 2297 77.0
B2B magazines 10,479 8,407 24.6
Local magazines 152 261 -41.7
Spanish-language magazines 1,375 3,348 -58.9
Newspaper 125,354 193,913 -35.4
National newspaper 39,063 32,326 20.8
Spanish-language newspaper 1,515 1,824 -16.9
Network TV 291,495 241,277 20.8
Spot TV 500,436 526,767 -5.0
Syndicated TV 4,070 5,144 -20.9
Cable TV networks 167,060 164,714 1.4
Spanish-language TV 35,973 34,683 3.7
Network radio 1,601 2,439 -34.4
National spot radio 5,129 4,555 12.6
Local radio 29,079 27,901 4.2
Outdoor 13,101 11,270 16.2
Internet 44,555 33,246 34.0
Measured media 1,425,110 1,592,287 -10.5
Unmeasured spending 527,095 588,928 -10.5
Total 1,952,205 2,181,215 -10.5
BY BRAND 2006 2005 % CH6
Dodge 486,661 516,658 -5.8
Chrysler 454,203 605,931 -25.0
Jeep 303,155 298,153 1.7
Mercedes-Benz 153,165 147,846 3.6
DaimlerChrysler 19,788 17,120 15.6
WORLDWIDE 2006 2005 % CHG
Sales $189,470  $185,348 2.2
Earnings 4,033 3,398 18.7
us. 2006 2005 % CHG
Sales 79,899 82,931 -3.7
DIVISION SALES 2006 2005 % CHG
Mercedes Car Group 62,115 57,456 8.1
Chrysler Group 58,731 61,981 -5.2
Truck Group 36,036 34,121 5.6
Financial services 17,932 15,838 13.2
Van, Bus, Other 14,656 15951 -8.1

HEADQUARTERS

Daimler/225 Epplestrasse, 70546 Stuttgart, Germany /Phone:

49-11-17-0.

U.S. HEADQUARTERS

Chrysler/1000 Chrysler Dr., Auburn Hills, Mich. 48326-

2166/Phone: (248) 576-5741.

*DaimlerChrysler sold Chrysler in August 2007.

CHRYSLER: 1000 Chrysler Dr., Auburn Hills, Mich. 48326-
2766/Phone: (248) 576-5741. Robert L. Nardelli, chmn & CEO;
James E. Press, vice chmn & pres; Tom W. LaSorda, vice chmn
& pres; Deborah Meyer, VP & chief mktg officer; Steven Landry,
exec VP-N. Amer. sIs; Frank 0. Klegon, exec VP-prod devel;
Steve Bartoli, VP-global prod mktg; David Rooney, dir-Chrysler
brand & global comms; Michael Accavitti, dir-Dodge brand,
SRT mktg comms & global comms; John Plecha, dir-Jeep mktg
& global comms; Michael Manley, exec VP-intl sls, mktg & bus

devel.

I BBDO DETROIT, Troy, Mich. Joe Garcia, pres — Chrysler,
Dodge, Mopar, Jeep, corp, Chrysler Financial, fleet.

PHD, New York. Michael O'Malley, pres - media svcs,
Chrysler, Dodge, Jeep.

GEORGE P. JOHNSON C0., Auburn Hills, Mich. John Tulloch, sr
VP-client svcs - event mktg, multi-brand events, Mopar.
GLOBALHUE, Southfield, Mich. Allen Pugh, vice chmn - mul-

ticultural adv, Chrysler, Dodge, Jeep.

@ GMR MARKETING, New Berlin, Wis. Marty Merrick, sr VP-opers
- event mktg, Chrysler, Dodge, Jeep.

I8 ORGANIC, Detroit. Chuck Russo, exec VP & chief client devel
officer - interactive mktg, Chrysler, Dodge Jeep.

DAIMLER (MERCEDES-BENZ): One Mercedes Dr., Montvale, N.J.
07645/Phone: (201) 573-0600. Dieter Zetsche, chmn; Ernst

Lieb, pres & CEO-Mercedes-Benz U.S.A.; Drew Slaven, gm-mktg
svcs; Steve Cannon, gm-mktg svcs; Michael Slagter, VP-sls;
Norbert Litzgow, VP-finance.

MERKLEY & PARTNERS, New York. Cynthia Davis, dir-client svcs
- Mercedes-Benz.

PHD, New York. Lee Wilson, sr VP & dir-Mercedes-Benz -
media buying, Mercedes-Benz.

CRITICAL MASS, Calgary & Chicago. Taro Ramberg, mq dir -
interactive mktg, Mercedes-Benz.

FOOTSTEPS, New York. Danielle Austin, grp acct dir; Rehana
Dutta, acct dir - multicultural adv, Mercedes-Benz.

RAPP COLLINS WORLDWIDE, New York. Gary VonKennel, Global
CEO - direct mktg, Mercedes-Benz.

SMART USA: 1765 Telegraph Rd., Bloomfield Hills, Mich. 48302.
David Schembri, pres; Smart is distributed in the US. by
Penske Corp.

IN-HOUSE - interactive mktg.

$882.5 million
BY MEDIA 2006 2005 % CHG
Magazine $36,128 $54,831 -34.1
Sunday magazine 113,211 103,059 9.9
B2B magazines 19,720 22,893 -13.9
Spanish-language magazines 68 62 9.1
Newspaper 73,384 115,419 -36.4
National newspaper 33,992 72,914 -53.4
Spanish-language newspaper 101 75 346
Network TV 95,329 76,565 245
Spot TV 354 705 -49.8
Syndicated TV 6,352 3 NA
Cable TV networks 209,459 172,518 21.4
Network radio 741 NA NA
National spot radio 1,408 1,063 324
Local radio 1,486 2,622 -43.3
Outdoor 43 89 -51.1
Internet 137,754 158,971 -13.3
Measured media 729,530 781,788 -6.7
Unmeasured spending 153,014 163,975 -6.7
Total 882,545 945,763  -6.7
BY BRAND 2006 2005 % CHG
Dell 722,975 776,316 -6.9
WORLDWIDE 2006 2005 % CHG
Sales $57,095 $55,908 2.1
Earnings 2,583 3,572 NA
us. 2006 2005 % CHG
Sales 36,100 36,411 -0.9
HEADQUARTERS
Dell/1 Dell Way, Round Rock, Texas 78682-2222/Phone: (512)
338-4400.
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CORPORATE: Michael S. Dell, chmn & CEO; Michael R. Cannon,
pres-global opers; Mark Jarvis, chief mktg officer; Casey
Jones, VP-global mktg.
I PROJECT DA VINCI. Mitch Caplan, interim CEO - Dell in
December 2007 said it would consolidate worldwide inte-
grated marketing and communications (including adver-
tising, PR, CRM and media planning; excluding media buy-
ing) at a newly created WPP agency effective March 1,
2008, following a sweeping holding-company review that
Dell called Project Da Vinci. WPP as of mid-December
2007 hadn't named the new shop. Dell gave WPP a three-
year contract with worldwide agency billings of $4.5 bil-
lion over that period, or some $1.5 billion a year. Revenue
from Dell for the new agency was expected to be about
$150 million a year. The new agency will be free to pursue
other accounts that don't conflict with Dell.
HILL HOLLIDAY, Boston. Mark Mylan, sr VP & mg dir.
MATLOCK ADVERTISING & PUBLIC RELATIONS, Atlanta. Sandra
Waite, acct lead.
MCCLAIN FINLON ADVERTISING, Austin, Texas. Belinda Ward, grp
acct dir.
I PROMETHEUS MEDIA, Chicago. Robert Habeck, mg dir-Chicago
- media svcs.
I CRITICAL MASS, Calgary. Chris Gokiert, mg dir - interactive
mktg.
FOGARTY KLEIN MONROE, Houston. Steve Speier, chief operat-
ing officer; Monique Martin, acct mgr - direct mktg, inter-
active mktg.
MERKLE, Lanham, Md. Mike Savage, VP-mktg - mktg svcs.
MOTHER, New York. Debra Sercy, acct exec - interactive
mktg.
TOCQUIGNY, Austin, Texas. Michael Aaron, acct dir - interac-
tive mktg.

WALT DISNEY CO.
$2.32 billion
BY MEDIA 2006 2005 % CHG
Magazine $146,007  $142,637 2.4
Sunday magazine 20,022 23,474 -14.7
B2B magazines 14,107 19,371 -27.2
Local magazines 1,127 541 108.5
Spanish-language magazines 1,043 322 2243
Newspaper 136,313 173,568 -21.5
National newspaper 42,546 48,440 -12.2
Spanish-language newspaper 2,169 1,748 24.1
Fsl 2,382 2,061 15.6
Network TV 294,858 323,544 -89
Spot TV 114,354 113,839 0.5
Syndicated TV 32,938 40,352 -18.4
Cable TV networks 203,494 202,386 0.5
Spanish-language TV 52,273 35,999 452
Network radio 10,044 13,419 -25.2
National spot radio 79,589 46,017 73.0
Local radio 106,402 96,462 10.3
Outdoor 45,548 45,859 -0.7
Internet 133,197 90,791 46.7
Measured media 1,438,413 1,420,829 1.2
Unmeasured spending 881,608 870,831 1.2
Total 2,320,020 2,291,660 1.2
BY BRAND 2006 2005 % CHG
Buena Vista movies 441,814 355,145 24.4
Disney 247,953 228,880 8.3
ABC 226,697 199,735 135
Disney video 196,723 241,466 -18.5
ESPN 160,285 98,498 62.7
Miramax movies 41,631 195,614 -78.7
Mundo de Ingles 28,796 15,639 84.1
ABC TV stations 17,873 15,413  16.0
SOAPnet 10,138 3,710 173.3
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WORLDWIDE 2006 2005 % CHG
Sales $34,285 $31,944 7.3
Earnings 3,374 2,533 332
NORTH AMERICA 2006 2005 % CHG
Sales 26,565 24,806 7.1
Operating income 5,106 3,676 389
DIVISION SALES 2006 2005 % CHG
Media Networks 14,638 13,207 10.8
Parks & Resorts 9,925 9,023 10.0
Studio Entertainment 7,529 7,857 -4.2
Consumer Products 2,193 2,127 3.1
HEADQUARTERS

Walt Disney Co./500 S. Buena Vista St. Burbank, Calif.
91521/Phone: (818) 560-1000.

CORPORATE: Robert A. Iger, pres & CEO; Andy Bird, pres-Walt

Disney International.

I LEO BURNETT WORLDWIDE, Chicago. Mark Burgess, sr VP & acct
dir - Disney.

I STARCOM USA, Chicago & Los Angeles. Kathy Ring, pres &
chief, West Coast opers; Rob Davis, sr VP & dir; Jeff
Marshall, sr VP & digital dir - media svcs, Buena Vista
Home Movies, Disney Channel, Disney Interactive Games,
Walt Disney Records, Walt Disney Home Entertainment.
AVENUE A/RAZORFISH, Seattle. Colin Kinsella, pres-west
region - interactive mktg, Disney.

AKE TELEVISION NETWORKS (JOINT VENTURE OF ABC, HEARST & NBC): 235 E.
45th St, New York, NY. 10017/Phone: (212) 210-1400. Abbe
Raven, pres & CEO; Robert DeBitetto, exec VP & gm-A&E
Network; Lori Peterzell, VP-adv & cons mktg.
PERE PARTNERSHIP, New York. Steve Keltz, sr VP-client svcs -
A&E Television.
HORIZON MEDIA, New York. Ruby Gottlieb, sr VP & interactive
mq dir; Oliver Maletz, sr VP & mg dir-brand strategy;
Heather Scamuzzi, acct super; Scott Flynn, media ping
super — media svcs, ASE Television.

ABC CABLE NETWORKS GROUP: 3800 W. Alameda, Burbank, Calif.
91505/Phone: (818) 569-7500. Anne Sweeney, co-chmn Disney
Media Networks & pres-Disney-ABC Television Group; Brian
Frons, pres-daytime, Disney-ABC Television Group; Paul Lee,
pres-ABC Family; Gary Marsh, pres-entertainment, Disney
Channel Worldwide; Rich Ross, pres-Disney Channel
Worldwide; Deborah Blackwell, exec VP & gm-SOAPnet; Laura
Nathanson, exec VP-natl sIs, ABC Family; Tricia Wilber, exec
VP-Disney media adv sls & mktg grp; Kevin Brockman, sr VP-
network sls, ABC Daytime & SOAPnet; Heidi Lobel, sr VP-net-
work sls, ABC Daytime & SOAPnet; Richard Loomis, sr VP-mktg
& creative, Disney Channel; Patti McTeague, VP-kids comms,
Disney-ABC Television Group; Nicole Nichols, sr VP-entertain-
ment comms, Disney-ABC Television Group; John Rood, sr VP-
brand mktg, ABC Family; Adam Sanderson, sr VP-brand mktg.
WIEDEN & KENNEDY, New York. Kevin Porter, media dir; Christine
Mason, strategic media dir - media svcs, ABC Family.

ABC TELEVISION NETWORK: East Coast: 77 W. 66th St., New York, NY.
10023/Phone: (212)456-7777. West Coast: 500 S. Buena Vista
St., Burbank, Calif. 91521/Phone: (818)623-3200. Anne Sweeney,
co-chmn Disney Media Networks & pres-ABC Entertainment
Los Angeles; Stephen McPherson, pres-ABC Entertainment;
Brian Frons, pres-Daytime, Disney-ABC Television Group; Mike
Shaw, pres-sls & mktg; David Westin, pres-ABC News; Mike
Benson, exec VP-mktg, ABC Entertainment; Marla Provencio,
exec VP-mktg, ABC Entertainment; Kevin Brockman, sr VP-
comms; Heidi Lobel, sr VP-network sls, ABC Daytime &
SOAPnet; Dan Longest, sr VP-integrated mktg & promo; Nicole
Nichols, sr VP-entertainment comms; Alan Ives, exec produc-
er & creative dir-adv & promo ABC News.

BLT & ASSOCIATES, Los Angeles. Clive Baillie, pres & CEO; Andi
Delott, acct dir - print creative, ABC Entertainment.
WIEDEN & KENNEDY, New York. Kevin Porter, media dir;
Christine Mason, strategic media dir - media svcs, ABC
Entertainment, ABC News, ABC Daytime, ABC.com.

DISNEY ABC DOMESTIC TELEVISION: 500 S. Buena Vista St., Burbank,
Calif. 91521/Phone: (818) 560-1000. Sal Sardo, exec VP-mktg;
Sandra Brewer, VP-affiliate mktg & media; Blake Bryant, VP-
creative svcs; Kim Harbin, VP-press & publicity; David Kite, VP-
online & on-demand mktg; Sandra Szahun, VP-natl promo;
Howard Levy, exec VP-adv sls; Norman Lesser, sr VP-adv sls,
New York; Irv Schulman, sr VP-adv sls & mktg, New York; Deb
Kerins, acct exec, New York; Megan McTeirnan, acct exec, New
York; Cynthia Collins, sr VP-adv sls, Chicago; Katie Woodrick,
acct exec, Chicago; Chris Cifarelli, digital acct exec, New York;
Steve Calandra, VP-adv sls, rsch & mktg.
IN-HOUSE. Howard Levy, exec VP-adv sls; Stacey Larson,
acct exec-New York; Megan McTeirnan, acct exec-New
York; Jim Engleman, sr VP-adv sls, Chicago; Jenny Born,
VP-natl promo; Steve Calandra, VP-adv sls rsch & mktg.

DISNEY CONSUMER PRODUCTS: 500 S. Buena Vista St., Burbank, Calif.
91521/Phone: (818) 560-1000. Andy Mooney, chmn-Disney cons
prods; Russell Hampton, Jr., pres-Disney Publishing
Worldwide; Graham Hopper, exec VP-Disney Interactive
Studios; Jessica Dunne, exec VP-Global Toys; Harry Dolman,
exec VP-food, health and beauty; Jim Calhoun, exec VP-Global
Apparel; Susan McLain, VP & gm-Baby Einstein Co.
NO AGENCY.

DISNEY DESTINATIONS: 500 S. Buena Vista St., Burbank, Calif.

91521/Phone: (407) 824-2222. Jay Rasulo, chmn; Michael

Mendenhall, exec VP-global mktg; Marty Muller, sr VP-global

mktg-adv, creative & media.

I LEO BURNETT WORLDWIDE, Chicago. Mark Burgess, sr VP & acct
dir - Disney entertainment & resorts.
IN-HOUSE. Jeff Larson, VP-global adv & creative - creative.
MCGARRYBOWEN, New York. Mark Wills, grp mg dir - creative
devel & prodn, strategic pIng, Disney Parks and Resorts.

I STARCOM USA, Chicago & Los Angeles. Kathy Ring, pres &
chief-West Coast opers; Rob Davis, sr VP & dir; Jeff
Marshall, sr VP & digital dir - media svcs, Walt Disney
theme parks.

I ARC WORLDWIDE, Chicago. Ben Gladstone, VP & acct dir -
direct response TV & print, e-mail & direct mail, Walt
Disney Parks & Resorts.

DISNEY PUBLISHING WORLDWIDE: 114 5th Ave, New York, N.Y.
10011/Phone: (212) 633-4400. R. Russell Hampton, pres; Raj
Murari, sr VP & cfo; Jeanne Mosure, sr VP-Global Book Group;
Glenn Rosenbloom, sr VP-U.S. Consumer Magazine;
Alessandro Belloni, sr VP-global magazines; Robin Eletto, VP-
HR; April Hattori, VP-comms.

MK ADVERTISING, New York. Michael Yuen, creative dir;

Jessica Michaud, acct dir - Hyperion.

SPIER NY, New York. Kim Hadney, VP & acct dir; Lori

McCarthy, sr acct exec - Hyperion.

ESPN: 77 W. 66th St., New York, NY 10023/Phone: (212) 456- T777.
George Bodenheimer, pres-ESPN and ABC Sports; Sean
Bratches, exec VP-sls mktg; Katie Lacey, sr VP-mktg; Aaron
Taylor, VP-sports mktg; Sharon Otterman, VP-customer expe-
rience, strategy & new media; Moira Davis, VP-media & syner-
gy; Chris Brush, VP-brand extensions and devel; Jon Achar,
VP-creative svcs.

THE CONCEPT FARM, New York. Gregg Wasiak, co-creative dir;

John Gellos, co-creative dir - ESPN.

GROUND ZERO, Los Angeles. Jim Smith, chmn; Court

Crandall, creative ptnr - ESPN.

WIEDEN & KENNEDY, New York. Rich Weinstein, acct dir; John

Parker, creative dir; Derek Barnes, creative dir; Kevin

Porter, media dir; Fletcher Adamo, grp media dir - media

svcs, ESPN.
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I STARCOM USA, Chicago & Los Angeles. Kathy Ring, pres &
chief-West Coast opers; Rob Davis, sr VP & dir; Jeff
Marshall, sr VP & digital dir - media svcs, ESPN digital.

LIFETIME ENTERTAINMENT SERVICES (WALT DISNEY & HEARST JOINT VEN-
TURE): 309 W. 49th St., New York, NY. 10019/Phone: (212) 424-
7000. Andrea Wong, pres & CEQ; Lynn Picard, pres-adv sls; Rob
Jacobson, sr VP & exec creative dir; Aaron Royer, sr VP-inte-
grated creative opers.

IN-HOUSE.

RADIO DISNEY: 13725 Montfort Dr, Dallas, Texas 75240/Phone:
(972) 991-9200. George Bodemheimer, co-chmn-Disney Media
Networks.
IN-HOUSE. Omar Thompson, VP-mktg svcs — media svcs.
I STARCOM USA, Chicago & Los Angeles. Kathy Ring, pres &
chief-West Coast opers; Rob Davis, sr VP & dir; Jeff
Marshall, sr VP & digital dir - media svcs, Radio Disney.

WALT DISNEY INTERNET GROUP: 500 S. Buena Vista St., Burbank,
Calif. 91521/Phone: (818) 623-3200. Steve Wadsworth, pres;
Paul Yanover, exec VP & mg dir-Disney Online; Brad Davis, sr
VP-West Coast multimedia lead Disney Online; Steve Parkis,
VP-premium content, Disney Online; Dan Sherlock, VP-
Movies.com; Emily Smith, VP-Family Network, Disney Online;
Jodie Resnick, VP-acct mgmt Disney Online; Jason Davis, VP-
online creative svcs, Disney Online; Petrina Walker, VP-mktg,
Disney Online.
IN-HOUSE.

WALT DISNEY STUDIOS: 500 S. Buena Vista St., Burbank, Calif.

91521/Phone: (818) 560-1000. Dick Cook, chmn; Alan Bergman,

pres; Oren Aviv, pres-prodn; Brett Dicker, exec VP; Kristy

Frudenfeld, sr VP-media; John Sabel, sr VP-creative print svcs;

Mark Zoradi, pres-Buena Vista Pictures mktg; Nic Crawley, sr

VP-mktg; Teri Meyer, sr VP-publicity; Ticole Richards, VP-mktg

& creative film svcs; Mari Gastineau, VP-mktg & creative print

svcs; Robert Chapek, pres-Buena Vista Home Entertainment;

Patrick Fitzgerald, exec VP-sls & distribution; Gordon Ho, exec

VP-brand mktg; Andy Siditsky, sr VP-ww mktg svcs & DVD

prodn; Lori MacPherson, sr VP-brand mktg; Jim Bowman, VP-

rsch; Dennis Maguire, pres; Ludo Cremers, sr VP-mktg & bus
devel; Walt Disney Music Group: Chris Montan, pres; Buena

Vista Music Group: Bob Cavallo, chmn; David Agnew, exec VP &

gm; Robert Marick, sr VP & gm-Walt Disney Records; Abbey

Konowitch, sr VP & gm-Hollywood Records; Randy Goodman,

pres-Lyric Street Records; Buena Vista Theatrical Group:

Thomas Schumacher, pres; Heather Epple, exec VP-mktg

Disney Theatrical Productions, London; Andrew Flatt, VP-mktg

Disney Theatrical Productions, New York; Miramax: Daniel

Battsek, pres; Jason Cassidy, exec VP-mktg; Emily Bear, exec

VP-publicity; Walt Disney Feature Animation: John Lasseter,

chief operating officer; Ed Catmull, pres; Pixar Animation:

John Lasseter, chief operating officer.

I8 SERINO COYNE, New York. Joaquin Esteva, acct exec - Disney
Theatrical Productions.

I STARCOM USA, Chicago & Los Angeles. Kathy Ring, pres &
chief-West Coast opers; Rob Davis, sr VP & dir; Jeff
Marshall, sr VP & digital dir — media svcs, Walt Disney
Studios.

ALLIED ADVERTISING AGENCY, Boston. Gerald Feldman, media
buying - media buying, Buena Vista Motion Pictures.
MOROCH PARTNERS, Dallas. Thomas F. Moroch, chmn; Patrick
Kempf, CEO - media svcs, publicity & promo, Buena Vista
Motion Pictures, Miramax.

NEMER FIEGER, Minneapolis. James Fieger, pres & CEO -
media buying, Buena Vista Motion Pictures.

PALISADES MEDIA GROUP, Santa Monica, Calif. Roger A.
Schaffner, pres - media buying, Miramax.

SOLOMON FRIEDMAN ADVERTISING, Bloomfield Hills, Mich. Dean
A. Friedman, pres — media svcs.

I SMG SEARCH, Chicago. Stephen Governale, sr VP & mg dir -
search mktg.
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FORD MOTOR CO.
$2.58 billion
BY MEDIA 2006 2005 % CHG
Magazine $326,176  $323,824 0.7
Sunday magazine 3,037 5367 -43.4
B2B magazines 5,109 6,765 -24.5
Local magazines 1,061 564 88.2
Spanish-language magazines 1,636 2,431 -32.7
Newspaper 80,740 122,173 -33.9
National newspaper 70,594 66,780 5.7
Spanish-language newspaper 478 950 -49.7
Network TV 524,052 461,709 135
Spot TV 278,839 240,634 159
Syndicated TV 35,581 41,753 -14.8
Cable TV networks 174,389 142,370 225
Spanish-language TV 39,689 34,846 139
Network radio 14,402 14,074 2.3
National spot radio 3,874 6,092 -36.4
Local radio 20,881 22,327 -6.5
Outdoor 21,112 19,391 8.9
Internet 99,064 55,019 80.1
Measured media 1,700,713 1,567,067 8.5
Unmeasured spending 876,125 1,044,711 -16.1
Total 2,576,837 2,611,779 -1.3
BY BRAND 2006 2005 % CHG
Ford 1,002,244 984,213 1.8
Lincoln 218,813 110,679 97.7
Mercury 189,281 165,170 14.6
Land Rover 111,120 109,752 1.2
Volvo 86,619 70,602 22.7
Jagquar 58,769 62,652 -6.2
Lincoln Mercury 21,761 23,533 -75
WORLDWIDE 2006 2005 % CHG
Sales $160,100 $176,900 -9.5
Earnings -12,600 1,400 NA
us. 2006 2005 % CHG
Sales 81,155 96,704 -16.1
DIVISION SALES 2006 2005 % CHG
Automotive 143,300 153,500 -6.6
Financial Services 16,800 23,400 -28.2
HEADQUARTERS
Ford Motor Co./World Headguarters, One American Rd.,

Dearborn, Mich. 48126/Phone: (313) 322-3000.

CORPORATE: William Clay Ford, Jr., exec chmn; Alan R. Mulally,
pres & CEQ; Mark Fields, exec VP & pres-Americas; Jim Farley,

qar
|
|
|

p VP-mktg & comms.
OGILVY & MATHER WORLDWIDE, Detroit. Jan Starr, exec VP & mg
dir - Ford.
Y&R, Detroit. Paul Venn, mg ptnr - Ford Motor Credit.
FORD MOTOR MEDIA, Detroit. Phil Cowdell, CEO-Ford Media
Svcs - media buying.

Measured media from TNS Media Intelligence, except FSls from TNS's
Marx Promotion Intelligence. Figures beneath each marketer's name are
estimated total U.S. ad spending for calendar 2006. Ad spending and
financials from 2007 Marketer Profiles Yearbook and 100 Leading
National Advertisers, published June 25, 2007, on AdAge.com.

Agencies owned by or affiliated with the largest U.S. agency companies
are color coded as follows. = OMNICOM GROUP WP GROUP
INTERPUBLIC GROUP I PUBLICIS GROUPE I HAVAS 11 OTHER

AVENUE A/RAZORFISH, New York. Bob Lord, pres-east region -
interactive mktg, Ford corp.

PANCOM INTERNATIONAL, Los Angeles. Young M. Kim, chmn &
CEO - Asian-American adv.

UNIWORLD GROUP, Detroit. Chuck Morrison, exec VP & gm-
automotive; Rick Bates, grp acct dir - African-American,
multicultural diversity strateqy, adv, direct & relationship
mktg, events, promo, media & interactive, African-
American, multicultural diversity strategy, adv, direct &
relationship mktg, events, promo, media & interactive.
WUNDERMAN, Detroit. Alexei Orlov, vice chmn - direct mktg,
Ford Motor Credit.

1UBI ADVERTISING SERVICES, Coral Gables, Fla. Joe Zubizarreta,
chief operating officer; Tim Swies, exec VP. - Hispanic adv
& media buying.

FORD CUSTOMER SERVICE DIVISION: Regent Court Bldg., 16800
Executive Plaza Dr,, Dearborn, Mich. 48126/Phone: (313) 322
3000. Al Giombetti, exec dir-Ford Customer Service div; Darryl
Hazel, sr VP & pres-Ford Customer Service div.

0GILVY & MATHER WORLDWIDE, Detroit. Jan Starr, exec VP & mg
dir - Quality Care parts & service.

FORD MOTOR MEDIA, Detroit. Phil Cowdell, CEO-Ford Media
Svcs - media buying.

WUNDERMAN, Detroit. Alexei Orlov, vice chmn - direct mktg.

FORD DIVISION: Regent Court, 16800 Executive Plaza Dr,
Dearborn, Mich. 48126/Phone: (313) 322-3000. Barry Engle,
gmr-Ford mktg; Ted Cannis, dir-mktg comms; Randy Ortiz, gm-
Ford/Lincoln Mercury sls; Mike Crowley, truck mktg mgr-
Ford/Lincoln Mercury.

JAGUAR NORTH AMERICA: One Premier PI,

JWT, Detroit. George Rogers, U.S. acct dir; Toby Barlow,
exec creative dir - Ford, Mazda.

BERLIN CAMERON UNITED, Detroit. Simon Little, ptnr & dir-acct
sves - Ford.

FORD MOTOR MEDIA, Detroit. Phil Cowdell, CEO-Ford Media
Svcs - media buying, Ford.

UNIWORLD GROUP, Detroit. Chuck Morrison, exec VP & gm-
automotive; James Malone, grp acct dir - African-
American & urban strategy, adv, direct & relationship
mktg, events & promo, media, brand integration, prod
placement, interactive.

VML, Kansas City, Mo. Pamela Sandler, grp acct dir - inter-
active mktg, ford.ca, emerging tech, web devel.

1UBI ADVERTISING SERVICES, Coral Gables, Fla. Joe Zubizarreta,
chief operating officer; Tim Swies, exec VP. - Hispanic
adv, media buying, Ford.

Irvine, Calif.

92618/Phone: (949) 341-5800. Mike 0'Driscoll, mg dir & pres-
Jaguar & Land Rover N. Amer.; Gary Temple, sr exec VP-opers,
Jaguar & Land Rover N. Amer.; Marti Eulberg, exec VP-sls &
mktg; Campbell MacArthur, VP-customer svc; Craig Samara,
VP-retail opers; Tim Watson, VP-comms; Lee Maas, VP-fran-
chising.

EURO RSCG WORLDWIDE, New York. Carla Brand, grp acct dir.
FORD MOTOR MEDIA, Detroit. Phil Cowdell, CEO-Ford Media
Svcs - media buying.

MEDIAEDGE:CIA, Irvine, Calif. Phil Cowdell, CEO-GroupM, Ford
Media Svcs; Jennifer Reece, mg ptnr — media svcs.
ATEAM, Irvine, Calif. Andrew Cohen, CEO - sIs promo.

EURO RSCG 4D, Chicago. John Kelly, acct super - digital
mktg.

UNIWORLD GROUP, Irvine, Calif. Chuck Morrison, exec VP &
gm-automotive - African-American & urban strategy, adv,
direct & relationship mktg, events & promo, media, brand
integration, prod placement, interactive.

WITECK-COMBS COMMUNICATIONS, Washington. Bob Witeck, CEO;
Wesley Combs, pres - GLBT mktg.

WUNDERMAN, Irvine, Calif. Alexi Orlov, vice chmn - direct
mktg.

1UBI ADVERTISING SERVICES, Coral Gables, Fla. Joe Zubizarreta,
chief operating officer; Tim Swies, exec VP. - Hispanic
adv, media buying.
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LAND ROVER NORTH AMERICA: One Premier Place, Irvine, Calif.
92618/Phone: (949) 341-6100. Mike 0'Driscoll, pres-Jaguar &
Land Rover N. Amer.; Chris Marchand, exec VP-sls & mktg; Gary
Temple, sr exec VP-opers, Jaguar & Land Rover N. Amer,;
Finbar McFall, VP-mktg; Jack Devine, VP-retail opers; Campbell
MacArthur, VP-customer svc; Lee Maas, VP-franchising; Tim
Watson, VP-comms.

Y&R, Irvine, Calif. Rick Eiserman, mg ptnr.

FORD MOTOR MEDIA, Detroit. Phil Cowdell, CEO-Ford Media
Svcs - media buying.

MEDIAEDGE:CIA, Irvine, Calif. Phil Cowdell, CEO-GroupM, Ford
Media Svcs; Jennifer Reece, mg ptnr - media svcs.
ATEAM, Irvine, Calif. Andrew Cohen, CEO - sIs promo.
BRAVO GROUP, Irvine, Calif. Zulema Arroyo, grp mg dir-
BravoWest - Hispanic strategy & media ping, Land Rover.
UNIWORLD GROUP, Irvine, Calif. Chuck Morrison, exec VP &
gm-automotive - African-American adv, African-
American & urban strategy, adv, direct & relationship
mktg, events & promo, media, brand integration, prod
placement, interactive media.

WITECK-COMBS COMMUNICATIONS, Washington, D.C. Bob Witeck,
CEO; Wesley Combs, pres - GLBT mktg.

WUNDERMAN, Detroit. Alexei Orlov, vice chmn - direct mktg.
1UBI ADVERTISING SERVICES, Coral Gables, Fla. Joe Zubizarreta,
chief operating officer; Tim Swies, exec VP. - Hispanic
media buying.

LINCOLN MERCURY: Regent Court Bldg., 16800 Executive Plaza Dr.,
Dearborn, Mich. 48126/Phone: (313) 322-3000. Jim Farley, grp
VP-mktg & comms; Mike Richards, genl mktg mqr.

Y&R, Irvine, Calif. Paul Venn, mg ptnr - Lincoln, Mercury.
FORD MOTOR MEDIA, Detroit. Phil Cowdell, CEO-Ford Media
Sves - media buying, Lincoln Mercury.

MEDIAEDGE:CIA, Detroit. Phil Cowdell, CEO-GroupM, Ford
Media svcs - media svcs, Lincoln, Lincoln Mercury,
Mercury.

UNIWORLD GROUP, Detroit. Ed Boyd, grp acct dir - African-
American adv, African-American & urban strategy, adv,
direct & relationship mktg, events promo, media, brand
integration, prod placement, interactive.

WUNDERMAN, Detroit. Alexei Orlov, vice chmn - direct mktg,
Lincoln Mercury.

1UBI ADVERTISING SERVICES, Coral Gables, Fla. Joe Zubizarreta,
chief operating officer; Tim Swies, exec VP. - Hispanic
adv, Hispanic media buying, Lincoln, Lincoln Mercury,
Mercury.

VOLVO CAR